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METHODOLOGY

Leger,the largest Canadian-owned polling and marketing researchfirm, in collaboration
with TheCanadianPress,conductedthis web surveywith a representativesampleof 1,565
Canadiansand 1,008 Americansover the age of 18, selectedfrom [9hΩǎ(LegerOpinion)
representativepanel. Thequestionnaireconsistedof 25 questionsandwascompletedin 10
minuteson average. Datacollectiontook placefrom September09th, 2022, to September
11th, 2022, viaComputer-AssistedWebInterviewingtechnology(CAWI).

Using2016Censusreferencevariables,the Canadiandata wasthen analyzedand weighted
by our statisticiansaccordingto gender,age,mother tongue, region, educationlevel, and
presence of children in households. Using 2010 U.S. Censusreference variables, the
Americandata was then analyzedand weighted by our statisticiansaccordingto gender,
age, region, race/ethnicity, household size and education level in order to render a
representativesampleof the generalpopulation.
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METHODOLOGY

TheLEO(LegerOpinion)panelis the largestCanadianpanelwith over400,000representative
panelistsfrom all regionsof Canada. LEOwas created by Legerbasedon a representative
Canadiansampleof Canadiancitizenswith Internet access.

LEO'spanelistswere randomly selected(RDD)through Leger'scall centre, panelistsfrom
more hard-to-reach target groups were also added to the panel through
targeted recruitment campaigns. The double opt-in selection process,a model to detect
fraud and the renewalof 25%of the paneleachyear ensurescompleterespondentquality.
To ensurea higher responserate and reachpeopleon their mobile devices,Legerhasalso
developeda high-performanceAppleandAndroidapplication.

In fact, Legeris the only Canadianresearchfirm offering both the number and quality of
panelists. Most competingpolling firms in Canadaand the United Statesalso use the LEO
panel.
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METHODOLOGY

A marginof error cannotbe associatedwith a non-probability samplein a panelsurvey. For
comparisonpurposes,a probabilitysampleof this sizewould havea marginof error ±2.51%,
19 times out of 20 for the Canadiansampleand of ±3.09%, 19 times out of 20 for the
American sample. The results presented in this study comply with the public opinion
researchstandardsanddisclosurerequirementsof CRIC(the CanadianResearchand Insights
Council)and the globalESOMARnetwork. Legeris a foundingmemberof CRICand is actively
involved in raisingquality standardsin the surveyindustry. PresidentJean-Marc Légeris a
memberof the/wL/ΩǎBoardof Directorsandthe Canadianrepresentativeof ESOMAR.
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METHODOLOGY

2021 CANADIAN
FEDERAL ELECTION

LEGER SURVEY
Published in Le Journal de Montréal and The 

National Post/Postmedia
September 18, 2021

33% 32% 19% 7% 6% 2%

33.7% 32.6% 17.8% 7.7% 5.0% 2.3%OFFICIAL RESULTS
2021 CanadianFederal Election*

Legeris the polling firm that has presentedthe most accuratedata, on average,over the last ten yearsin
Canada. Duringthe last federalelection in 2021, Legerwasonceagainthe most accuratefirm in the country.
Thisaccuracyis attributed to the quality of the LEOpaneland rigorousapplicationof methodologicalrulesby
Leger's600 employees,including200 professionalsin Leger'seight officesacrossCanada(Montreal, Toronto,
QuebecCity,Winnipeg,Calgary,EdmontonandVancouver)andin the UnitedStates(Philadelphia).

Pollaggregator338Canada.comgaveLegerthe highestratingamongall pollingfirms in Canadafor the accuracy
of its studies. See https:// 338canada.com/pollster-ratings.htm

*The official resultswereobtainedfrom ElectionsCanada on September24, 2021, at 9:45 a.m. EDT.

https://338canada.com/pollster-ratings.htm
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METHODOLOGY

Thenumberspresentedhavebeen rounded. However,the numbersbefore roundingwere
used to calculatethe sumspresentedand might therefore not correspondto the manual
additionof thesenumbers.

In this report, data in bold red charactersindicatesa significantlylower proportion than that
of other respondents. Conversely,data in bold green charactersindicates a significantly
higherproportion that that of other respondents.

A moredetailedmethodologyispresentedin the appendix.

If you have questionsabout the data presented in this report, please contact Christian
Bourque, Associate and Executive Vice-President at the following e-mail
address: cbourque@leger360.com or JackJedwab, President& CEOof the Associationfor
CanadianStudies: jack.jedwab@acs-aec.ca.

For any questionsrelated to our services,or to request an interview, pleasecontact us
by clickinghere.

mailto:cbourque@leger360.com
mailto:jack.jedwab@acs-aec.ca
https://leger360.com/contact-us/?utm_source=north_american_tracker&utm_medium=&utm_campaign=&utm_content=


MENTAL HEALTH



20%

30%

38%

9%

1%

1%

Excellent

Very good

Good

Bad

Very bad

L ǇǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊκL ŘƻƴΩǘ 
know

CURRENT STATE OF MENTAL HEALTH (1/2)

CTC1017A. How would you rate your mental health currently?

Base: All respondents (n=1,565)

8

Top 2: 
50%

Bottom 3:
49%

*The Good rating is placed in the bottom 3 as part of a standardized scale in academic research

N E W  Q U E S T I O N



CURRENT STATE OF MENTAL HEALTH (2/2)

CTC1017A. How would you rate your mental health currently?

Base: All respondents 

9

TOTAL
CANADA

Atl. QC ON MB/SK AB BC 18-34 35-54 55+ Male FemaleUrban
Sub-

urban
Rural

Weighted n=  1,565 105 361 606 101 174 218 402 519 644 763 802 651 574 318

Unweighted n= 1,565 102 427 610 126 134 166 408 586 571 769 796 683 559 307

Total Top 2 50% 45% 63% 44% 43% 46% 53% 37% 45% 62% 57% 43% 47% 53% 53%

Excellent 20% 22% 26% 17% 17% 17% 22% 10% 19% 27% 26% 15% 18% 22% 21%

Very good 30% 23% 37% 27% 26% 29% 31% 27% 26% 35% 32% 28% 30% 30% 31%

Total Bottom 3 49% 52% 37% 54% 54% 54% 45% 60% 53% 38% 42% 55% 51% 46% 47%

Good * 38% 39% 31% 41% 46% 41% 37% 44% 43% 31% 34% 42% 41% 36% 36%

Bad 9% 10% 5% 11% 8% 13% 6% 13% 9% 6% 6% 12% 9% 8% 10%

Very bad 1% 3% 1% 2% 0% 0% 2% 3% 2% 0% 2% 1% 2% 2% 1%

5ƻƴΩǘ ƪƴƻǿκtǊŜŦŜǊ ƴƻǘ ǘƻ 
answer

1% 2% 0% 2% 3% 0% 2% 3% 1% 1% 1% 2% 2% 1% 1%

N E W  Q U E S T I O N

*The Good rating is placed in the bottom 3 as part of a standardized scale in academic research
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CTC1017A. How would you rate your mental health currently?

Base: All respondents 

CURRENT STATE OF MENTAL HEALTH 
(CANADA VS UNITED STATES)

TOTAL CANADA TOTAL USA Gap

Weighted n=  1,565 1,008

Unweighted n= 1,565 1,008

Total Top 2 50% 51% 1

Excellent 20% 23% 3

Very good 30% 28% 2

Total Bottom 3 49% 45% 4

Good * 38% 34% 4

Bad 9% 8% 1

Very bad 1% 3% 2

5ƻƴΩǘ ƪƴƻǿκtǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊ1% 4% 3

N E W  Q U E S T I O N

*The Good rating is placed in the bottom 3 as part of a standardized scale in academic research
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6%

55%

27%

9%

2%

Significantly improve

Somewhat improve

Stay about the same

Somewhat worsen

Significantly worsen

L ǇǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊκL ŘƻƴΩǘ 
know

STATE OF MENTAL HEALTH DURING THE PANDEMIC (1/2)

CTC1017B. During the COVID-мф ǇŀƴŘŜƳƛŎΣ ŘƛŘ ȅƻǳǊ ƳŜƴǘŀƭ ƘŜŀƭǘƘΧ

Base: All respondents (n=1,565)
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Total 
Improved: 

8%

Total 
Worsened:

36%

N E W  Q U E S T I O N



CTC1017B. During the COVID-мф ǇŀƴŘŜƳƛŎΣ ŘƛŘ ȅƻǳǊ ƳŜƴǘŀƭ ƘŜŀƭǘƘΧ

Base: All respondents 
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TOTAL
CANADA

Atl. QC ON MB/SK AB BC 18-34 35-54 55+ Male FemaleUrban
Sub-

urban
Rural

Weighted n=  1,565 105 361 606 101 174 218 402 519 644 763 802 651 574 318

Unweighted n= 1,565 102 427 610 126 134 166 408 586 571 769 796 683 559 307

Total Improved 8% 7% 9% 9% 4% 4% 8% 16% 7% 3% 9% 7% 9% 8% 5%

Significantlyimprove 2% 2% 2% 2% 1% 0% 0% 3% 1% 1% 2% 1% 2% 2% 1%

Somewhatimprove 6% 5% 8% 7% 3% 4% 8% 13% 6% 2% 7% 5% 7% 6% 4%

Stayabout the same 55% 54% 62% 50% 59% 48% 60% 36% 56% 65% 62% 48% 53% 56% 58%

Total Worsened 36% 39% 27% 39% 33% 45% 31% 43% 35% 31% 28% 43% 35% 35% 37%

Somewhatworsen 27% 29% 21% 29% 26% 39% 23% 30% 27% 26% 21% 33% 27% 25% 29%

Significantlyworsen 9% 10% 7% 10% 8% 7% 8% 13% 8% 6% 6% 10% 8% 9% 8%

L ǇǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊκL ŘƻƴΩǘ ƪƴƻǿ2% 0% 1% 2% 4% 2% 1% 4% 1% 0% 1% 2% 2% 1% 1%

STATE OF MENTAL HEALTH DURING THE PANDEMIC (2/2)

N E W  Q U E S T I O N
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CTC1017B. During the COVID-мф ǇŀƴŘŜƳƛŎΣ ŘƛŘ ȅƻǳǊ ƳŜƴǘŀƭ ƘŜŀƭǘƘΧ

Base: All respondents 

STATE OF MENTAL HEALTH DURING THE PANDEMIC
(CANADA VS UNITED STATES)

TOTAL CANADA TOTAL USA Gap

Weighted n=  1,565 1,008

Unweighted n= 1,565 1,008

Total Improved 8% 11% 3

Significantlyimprove 2% 5% 3

Somewhatimprove 6% 6% -

Stayabout the same 55% 58% 3

Total Worsened 36% 26% 10

Somewhatworsen 27% 18% 9

Significantlyworsen 9% 8% 1

L ǇǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊκL ŘƻƴΩǘ ƪƴƻǿ2% 4% 2

N E W  Q U E S T I O N



22%

16%

7%

7%

6%

5%

5%

5%

3%

3%

2%

2%

3%

13%

2%

Personal finances

Inflation

Work

Physical health or injury

Personal relationships

The COVID-19 pandemic

Daily stressors/being too busy

Mental health or illness

Global wars, conflict or natural disasters

A major life change

Climate change

Unemployment

Other

I am not currently experiencing stress

L ǇǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊκL ŘƻƴΩǘ ƪƴƻǿ

GREATEST SOURCE OF STRESS (1/2)

CTC1018. Which of the following is currently your greatest source of stress?

Base: All respondents (n=1,565)
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N E W  Q U E S T I O N



CTC1018. Which of the following is currently your greatest source of stress?

Base: All respondents 

15

TOTAL
CANADA

Atl. QC ON MB/SK AB BC 18-34 35-54 55+ Male FemaleUrban
Sub-

urban
Rural

Weighted n=  1,565 105 361 606 101 174 218 402 519 644 763 802 651 574 318

Unweighted n= 1,565 102 427 610 126 134 166 408 586 571 769 796 683 559 307

Personal finances 22% 23% 19% 22% 27% 28% 19% 26% 26% 16% 21% 23% 25% 20% 19%

Inflation 16% 20% 17% 15% 12% 20% 15% 16% 20% 13% 16% 15% 17% 14% 18%

Work 7% 9% 7% 6% 4% 9% 11% 13% 9% 3% 8% 7% 10% 7% 4%

Physical health or injury 7% 5% 7% 7% 8% 7% 7% 1% 6% 12% 6% 8% 7% 7% 8%

Personal relationships 6% 10% 5% 8% 5% 1% 6% 8% 5% 7% 5% 7% 6% 8% 6%

The COVID-19 pandemic 5% 6% 3% 4% 6% 6% 6% 3% 3% 7% 5% 4% 4% 6% 3%

Daily stressors/being too busy 5% 2% 5% 4% 7% 1% 9% 8% 4% 2% 5% 5% 3% 7% 4%

Mental health or illness 5% 3% 3% 5% 5% 10% 2% 6% 4% 4% 4% 5% 5% 3% 6%

Global wars, conflict or natural 
disasters

3% 3% 7% 2% 0% 1% 1% 1% 1% 6% 3% 3% 2% 4% 3%

A major life change 3% 1% 2% 4% 5% 1% 2% 4% 3% 2% 2% 3% 3% 2% 3%

Climate change 2% 1% 2% 2% 0% 2% 2% 2% 1% 2% 2% 2% 2% 1% 3%

Unemployment 2% 0% 1% 2% 4% 2% 0% 3% 2% 0% 2% 1% 2% 2% 0%

Other 3% 2% 1% 4% 3% 2% 5% 2% 4% 3% 3% 3% 2% 3% 4%

I am not currently experiencing 
stress

13% 15% 16% 12% 12% 10% 14% 5% 10% 21% 17% 10% 12% 14% 16%

L ǇǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊκL ŘƻƴΩǘ ƪƴƻǿ2% 0% 3% 2% 2% 1% 0% 2% 1% 2% 1% 2% 2% 1% 1%

GREATEST SOURCE OF STRESS (2/2)

N E W  Q U E S T I O N
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CTC1018. Which of the following is currently your greatest source of stress?

Base: All respondents 

GREATEST SOURCE OF STRESS 
(CANADA VS UNITED STATES)

TOTAL CANADA TOTAL USA Gap

Weighted n=  1,565 1,008

Unweighted n= 1,565 1,008

Personal finances 22% 18% 4
Inflation 16% 18% 2
Work 7% 7% -
Physical health or injury 7% 5% 2
Personal relationships 6% 8% 2
The COVID-19 pandemic 5% 2% 3
Daily stressors/being too busy 5% 4% 1
Mental health or illness 5% 5% -
Global wars, conflict or natural disasters 3% 3% -
A major life change 3% 3% -
Climate change 2% 2% -

Unemployment 2% 2% -

Other 3% 5% 2
I am not currently experiencing stress 13% 14% 1
L ǇǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊκL ŘƻƴΩǘ ƪƴƻǿ2% 3% 1

N E W  Q U E S T I O N



7%

7%

86%

1%

Yes, in person

Yes, online (e.g., via Zoom,
online chat, etc.)

No

5ƻƴΩǘ ƪƴƻǿκtǊŜŦŜǊ ƴƻǘ ǘƻ 
answer

MENTAL HEALTH SUPPORT (1/2)

CTC1019. Are you currently seeing a mental health professional (such as a counsellor, psychologist or psychiatrist)? Please select all that apply.

Base: All respondents (n=1,565)

17

Total Yes: 
13%

N E W  Q U E S T I O N



CTC1019. Are you currently seeing a mental health professional (such as a counsellor, psychologist or psychiatrist)? Please select all that apply.

Base: All respondents 

18

TOTAL
CANADA

Atl. QC ON MB/SK AB BC 18-34 35-54 55+ Male FemaleUrban
Sub-

urban
Rural

Weighted n=  1,565 105 361 606 101 174 218 402 519 644 763 802 651 574 318

Unweighted n= 1,565 102 427 610 126 134 166 408 586 571 769 796 683 559 307

Total Yes 13% 6% 10% 15% 11% 16% 16% 25% 13% 6% 13% 14% 16% 11% 12%

Yes, in person 7% 5% 7% 8% 5% 8% 7% 12% 8% 3% 8% 6% 9% 4% 6%

Yes, online (e.g., via Zoom, online 
chat, etc.)

7% 1% 3% 8% 7% 8% 11% 14% 7% 3% 5% 8% 7% 7% 6%

No 86% 92% 90% 84% 87% 84% 83% 73% 86% 94% 86% 85% 83% 89% 88%

5ƻƴΩǘ ƪƴƻǿκtǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊ1% 2% 0% 1% 2% 0% 1% 2% 1% 0% 1% 1% 1% 0% 0%

MENTAL HEALTH SUPPORT (2/2)

N E W  Q U E S T I O N
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CTC1019. Are you currently seeing a mental health professional (such as a counsellor, psychologist or psychiatrist)? Please select all that apply.

Base: All respondents 

MENTAL HEALTH SUPPORT 
(CANADA VS UNITED STATES)

TOTAL CANADA TOTAL USA Gap

Weighted n=  1,565 1,008

Unweighted n= 1,565 1,008

Total Yes 13% 14% 1

Yes, in person 7% 8% 1

Yes, online (e.g., via Zoom, online chat, etc.) 7% 8% 1

No 86% 84% 2

5ƻƴΩǘ ƪƴƻǿκtǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊ1% 2% 1

N E W  Q U E S T I O N



ECONOMIC SITUATION 



41%

55%

4%

Yes No 5ƻƴΩǘ ƪƴƻǿκtǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊ

STATE OF PERSONAL FINANCES 

CTC1021. Are you currently living paycheck to paycheck?

Base: All respondents (n=1,565)

21

N E W  Q U E S T I O N

TOTAL
CANADA

Atl. QC ON MB/SK AB BC 18-34 35-54 55+ Male FemaleUrban
Sub-

urban
Rural

Weighted n=  1,565 105 361 606 101 174 218 402 519 644 763 802 651 574 318

Unweighted n= 1,565 102 427 610 126 134 166 408 586 571 769 796 683 559 307

Yes 41% 44% 37% 42% 43% 48% 36% 48% 49% 30% 37% 45% 41% 37% 46%

No 55% 49% 61% 54% 47% 47% 61% 47% 49% 65% 60% 50% 54% 58% 52%

5ƻƴΩǘ ƪƴƻǿκtǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊ4% 7% 2% 4% 10% 5% 4% 5% 3% 5% 3% 5% 4% 5% 2%
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CTC1021. Are you currently living paycheck to paycheck?

Base: All respondents 

STATE OF PERSONAL FINANCES 
(CANADA VS UNITED STATES)

TOTAL CANADA TOTAL USA Gap

Weighted n=  1,565 1,008

Unweighted n= 1,565 1,008

Yes 41% 41% -

No 55% 53% 2

5ƻƴΩǘ ƪƴƻǿκtǊŜŦŜǊ ƴƻǘ ǘƻ ŀƴǎǿŜǊ4% 6% 2

N E W  Q U E S T I O N



34%

26%

5%

Withdrawn money from your savings to pay for
expenses

Carried a higher monthly balance on your credit card

Missed a mortgage or rent payment

IMPACT OF INFLATION ON PERSONAL FINANCES (1/2) 

/¢/млнлΦ !ǎ ŀ ǊŜǎǳƭǘ ƻŦ ǊƛǎƛƴƎ ƛƴŦƭŀǘƛƻƴ ƻǾŜǊ ǘƘŜ Ǉŀǎǘ ŦŜǿ ƳƻƴǘƘǎΣ ƘŀǾŜ ȅƻǳΧ

Base: All respondents (n=1,565)

23

N E W  Q U E S T I O N

% Total Yes Presented



IMPACT OF INFLATION ON PERSONAL FINANCES (2/2) 

/¢/млнлΦ !ǎ ŀ ǊŜǎǳƭǘ ƻŦ ǊƛǎƛƴƎ ƛƴŦƭŀǘƛƻƴ ƻǾŜǊ ǘƘŜ Ǉŀǎǘ ŦŜǿ ƳƻƴǘƘǎΣ ƘŀǾŜ ȅƻǳΧ

Base: All respondents 
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N E W  Q U E S T I O N

TOTAL
CANADA

Atl. QC ON MB/SK AB BC 18-34 35-54 55+ Male FemaleUrban
Sub-

urban
Rural

Weighted n=  1,565 105 361 606 101 174 218 402 519 644 763 802 651 574 318

Unweighted n= 1,565 102 427 610 126 134 166 408 586 571 769 796 683 559 307

Withdrawn money from your 
savings to pay for expenses

34% 38% 20% 38% 33% 41% 41% 39% 34% 32% 32% 36% 34% 33% 37%

Carried a higher monthly balance 
on your credit card

26% 36% 22% 29% 26% 27% 19% 34% 31% 17% 22% 30% 27% 24% 28%

Missed a mortgage or rent payment 5% 8% 3% 6% 7% 3% 1% 8% 7% 0% 5% 4% 6% 3% 3%

% Total Yes Presented
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/¢/млнлΦ !ǎ ŀ ǊŜǎǳƭǘ ƻŦ ǊƛǎƛƴƎ ƛƴŦƭŀǘƛƻƴ ƻǾŜǊ ǘƘŜ Ǉŀǎǘ ŦŜǿ ƳƻƴǘƘǎΣ ƘŀǾŜ ȅƻǳΧ

Base: All respondents 

IMPACT OF INFLATION ON PERSONAL FINANCES
(CANADA VS UNITED STATES)

TOTAL CANADA TOTAL USA Gap

Weighted n=  1,565 1,008

Unweighted n= 1,565 1,008

Withdrawn money from your savings to pay for 
expenses

34% 29% 5

Carried a higher monthly balance on your credit card 26% 21% 5

Missed a mortgage or rent payment 5% 6% 1

N E W  Q U E S T I O N

% Total Yes Presented



55%

44%

42%

37%

28%

21%

3%

20%

Bought less expensive items at the grocery store

Spent less on entertainment

Spent less on household items

Reduced food waste to make my money go further

Reduced your vehicle usage

Planned for less expensive vacations this year

Bought an electric vehicle

None of the above

ACTIONS TAKEN DUE TO INFLATION (1/2)

CTC934. As a result of rising inflation over the past few months, which of the following actions have you taken ? Select all that apply

Base: All respondents (n=1,565)
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ACTIONS TAKEN DUE TO INFLATION (2/2)

CTC934. As a result of rising inflation over the past few months, which of the following actions have you taken ? Select all that apply

Base: All respondents 
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TOTAL
CANADA

Atl. QC ON MB/SK AB BC 18-34 35-54 55+ Male FemaleUrban
Sub-

urban
Rural

Total 
May 
9th, 

2022

GAP

Weighted n=  1,565 105 361 606 101 174 218 402 519 644 763 802 651 574 318 1,534

Unweighted n= 1,565 102 427 610 126 134 166 408 586 571 769 796 683 559 307 1,534

Bought less expensive items at 
the grocery store

55% 57% 52% 57% 49% 61% 50% 55% 57% 53% 48% 60% 55% 54% 55%65% -10

Spent less on entertainment 44% 51% 35% 45% 47% 55% 45% 51% 45% 39% 45% 43% 44% 43% 45%45% -1

Spent less on household items 42% 46% 26% 47% 46% 48% 45% 41% 44% 41% 37% 47% 41% 42% 43%39% +3

Reduced food waste to make my 
money go further

37% 42% 37% 38% 40% 31% 34% 34% 37% 39% 30% 44% 35% 40% 36%46% -9

Reducedyour vehicleusage 28% 46% 20% 29% 37% 25% 27% 24% 26% 32% 26% 30% 25% 26% 37%45% -17

Planned for less expensive 
vacations this year

21% 16% 18% 22% 18% 21% 29% 23% 21% 20% 21% 21% 22% 20% 20%26% -5

Boughtan electricvehicle 3% 0% 5% 2% 2% 2% 7% 4% 3% 2% 3% 3% 3% 3% 3% 5% -2

None of the above 20% 17% 22% 20% 16% 16% 22% 13% 19% 25% 25% 15% 21% 18% 19%12% +8
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CTC934. As a result of rising inflation over the past few months, which of the following actions have you taken ? Select all that apply

Base: All respondents 

ACTIONS TAKEN DUE TO INFLATION
(CANADA VS UNITED STATES)

TOTAL CANADA TOTAL USA Gap

Weighted n=  1,565 1,008

Unweighted n= 1,565 1,008

Bought less expensive items at the grocery 
store

55% 45% 10

Spent less on entertainment 44% 36% 8

Spent less on household items 42% 39% 3

Reduced food waste to make my money go 
further

37% 31% 6

Reducedyour vehicleusage 28% 30% 2

Planned for less expensive vacations this 
year

21% 13% 8

Boughtan electricvehicle 3% 2% 1

None of the above 20% 29% 9



CONTACT US

More than 400,000 panelists
at your disposal

Add your question(s) to our weekly Omnibus to survey
�š�Z�����‰�}�‰�µ�o���š�]�}�v���}�(���Ç�}�µ�Œ�����Z�}�]�����J���/�š�[�•�������(�o���Æ�]���o���U���(���•�š�U
efficient and economical solution.

OMNIBUS
TYPE n= REGIONS

NATIONAL 1,500 CANADA

PROVINCIAL 1,000 QC, ON, AB, BC

MUNICIPAL 500 QC, MTL, TOR, CAL, EDM, VAN

WESTERN 1,500 BC, AB, SK, MB 

AMERICAN 1,000 4 CENSUS REGIONS

WOULD YOU LIKE TO SURVEY CANADIANS 
AND/OR AMERICANS?


